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ABSTRACT

Brands simplify consumers purchase decision. Coastimake quick purchase decisions when they areeaofdbrands
which satisfy their needs. People choose the branasfit with their lifestyle and enhance theiradjty of life. Brand

image is the essence of the brand. It is the ingiwawof the brand’s total personality in the mirafsustomers.

A comprehensive survey of the literature revieprésented in this paper, which explores the diffeedtributes
of brand image and its influence on the purchasiagision of customers.
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